Turning Up the

SUEZ Environnement North America

DIVERSITY & INCLUSION
Stewardship Report 2014

VOLUME

2014 Diversity & Inclusion Results

The U.S. and Canada management
team was 29% female/71% male
The percentage of senior
executives serving on
U.S. boards of
multicultural/underserved

The total U.S. and
Canada workforce was
23% female/77% male

organizations was 33%

$

U.S.-based operations spent
$11 million with diverse
suppliers

Minorities represented 25% of
the total U.S. workforce

Donated $1.8 million to U.S.
multicultural/underserved and
nonprofit groups
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Turning Up the

VOLUME

Bolder and More Focused
At SUEZ Environnement North America, we’re turning up the volume on
service, engagement and growth through our unyielding commitment to
diversity and inclusion.
By fostering a more inclusive environment that leverages our differences, we
excel, engage and grow. “We Are United” in our sense of purpose to excel in
delivering superior customer service, fully engage with coworkers, customers
and communities and grow our business through innovative solutions.

BERTRAND CAMUS
CHIEF EXECUTIVE OFFICER
SUEZ Environnement North America

Our blueprint for success requires us to step outside of our comfort zone.
We must be bolder and more focused on including everyone in the process.
Let’s kick it up a notch or two and find even more ways to draw on different
experiences, backgrounds and ideas to help us succeed.
In this report, I encourage you to read about our goals and results and some of
the ways we’re turning up the volume on performance and profitability through
our shared mission to set the standard for diversity and inclusion in our industry.

Diversity & Inclusion Goals
2014 FACTS & FIGURES
3,430
EMPLOYEES
$1.1
BILLION IN REVENUE
7.5
MILLION
POPULATION SERVED
581
MILLION GALLONS
PER DAY WATER
TREATMENT
CAPACITY
1,088
MILLION GALLONS
PER DAY WASTEWATER
TREATMENT CAPACITY
84
PUBLIC-PRIVATE
PARTNERSHIPS
265
TON SOLID WASTE
PROCESSING CAPACITY

WORKFORCE

Recruit, develop and retain a workforce at all levels of
the organization that reflects our communities, clients and qualified labor pool.

WORKPLACE Provide a work environment where all employees feel
included and engaged and show respect and appreciation for diversity.

CUSTOMERS Improve customer service and drive market growth by
understanding and reflecting the diversity of the current customer base as well
as that of potential clients.

COMMUNITIES

Support the communities in which we serve by
promoting philanthropic, social and educational programs that reach
diverse customers.

SUPPLIERS Develop a supplier base that is diverse and that
demonstrates commitment to diversity within its own operations.

2014 STEWARDSHIP REPORT
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Marshall Thompson raised $1,165 for scholarships for
veterans and their relatives at the 2014 Murph Challenge.
This annual Memorial Day race recognizes
Lt. Michael P. Murphy, a Congressional Medal
of Honor awardee killed in action.
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Becoming Veteran Friendly

“We’re striving to help our company become better known
as a veteran-friendly organization through our support of
veteran causes in local communities. We will be a stronger
company for it.” 					

Marshall Thompson
Manager, Operations, United Water Idaho

Valuing Military Experience

Veterans Bill Ames and Marshall Thompson created a business resource
group to provide more opportunities for those who defended our nation.
These two employees, who served in the U.S. Navy and US. Coast Guard
Reserve respectively, established the United Veterans Network (UVN)
Business Resource Group in 2012 when they were members of United
Water’s Diversity & Inclusion Council.
Approximately 60 employees now self-identify as veterans. The UVN
leadership hopes to increase that number, especially through new hires.
“United Water benefits from hiring talented veterans and veterans benefit
from dynamic careers in the water and wastewater services industry,” said
Bill Ames, United Water’s vice president of business development. “Veterans
are a good fit for our organization because their core values match our
core values.”
Ames and Thompson credit their military training with advancing their
careers at United Water. They’re now working closely with human resource
staff to recognize the value of military experience and training in hiring and
advancement opportunities.
“We’re striving to help our company become better known as a veteranfriendly organization through our support of veteran causes in local
communities,” said Thompson. “We will be a stronger company for it.”

2014 STEWARDSHIP REPORT		
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Seho Chang, process engineer in El Segundo, CA (pictured at center), is recognized with a SUEZ Environnement North America
Innovation Trophy. Pictured from left: Bertrand Camus, CEO, SUEZ Environnement North America; Lisette Provencher, senior
vice president, operations support; Nadine Leslie, president, Environmental Services; and Bob Iacullo, executive vice president.
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Developing New Ways to Work

“We decided to go digital, since timely and accurate access
to this information is essential to plant operations.”

					

Seho Chang
Process Engineer
Edward C. Little Water Recycling Facility, El Segundo, CA

Recognizing Innovation

Problem solving was one of Seho Chang’s strengths long before he won
the 2014 Innovation Trophy from SUEZ Environnement North America for
digitizing data collection.
“I have always had a strong affinity for mathematics and the sciences,”
said Chang. “When I was younger, I was always trying to figure out the
inner workings of everything around me.”
Chang and his team were recognized for replacing a paper-and-pen
approach for field data collection with a customized application for a tablet
device or smartphone. The streamlined process allows plant operators to
electronically enter field data on water quality, equipment and safety without
waiting for handwritten forms to be manually entered into a database.
“We decided to go digital since timely and accurate access to this
information is essential to plant operations,” said Chang, who has
worked at the water recycling facility since 2009.
United Water recently celebrated 20 years of partnership with the West
Basin Municipal Water District. Working together to conserve and preserve
potable water in Southern California, helps the local municipality conserve
California’s precious potable water by providing recycled water to some
businesses, refineries, golf courses and parks.

2014 STEWARDSHIP REPORT
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Ed Wallace (pictured at left) joined United Water employees like JoAnn Berenguer who stocked over 700 pounds of food and
prepared food bags during the 2014 Thanksgiving food drive for the Office of Concern Food Pantry in Teaneck, NJ.
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Focusing on Community Issues

“Volunteerism is about helping your fellow man and
embracing differences.”

					

Ed Wallace
Executive Director, United Water Foundation

Protecting the Environment

Ed Wallace decided to work for United Water because he’s passionate about
an environment with clean, fresh water his grandchild and future generations
can enjoy.
After retiring from his West Coast job, where he managed philanthropy and
community affairs for Sony Electronics, Inc., he returned to the East Coast
in 2014 to become executive director of the United Water Foundation and
director of United Water’s corporate community affairs.
“Since we’re an environmental services company, I want to reshape our
giving and volunteer programs to focus on the community issues that
matter most to the people we serve, especially in the environmental
space,” said Wallace.
This husband, “Father of the Year” (awarded in 2009 by the American Diabetes
Association) and grandfather cares about making the world a better place and
protecting the environment. He wants the organization and its employees to
help organizations that preserve and clean up rivers and oceans or teach the
new wave of environmentalists.
“Volunteerism is about helping your fellow man and embracing differences,”
said Wallace. “I want to provide opportunities for employees to feel good
about themselves and our company.”
In 2014, United Water donated $1.8 million to U.S. multicultural/underserved
and nonprofit groups.

2014 STEWARDSHIP REPORT
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Linda Stokes is president and CEO of PRISM International, Inc., a certified Women’s Business Enterprise in Sanford, FL that
provided a diversity and inclusion training program for our employees.
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Building Inclusive TeamsTM

“Organizations can increase performance, productivity and
customer satisfaction when they create more inclusive
environments for their colleagues and customers.”

					

Linda Stokes
President and CEO, PRISM International, Inc.

Learning New Approaches

When Linda Stokes started her firm 23 years ago, PRISM International, Inc.
was one of only a few woman-owned companies in the field of diversity
and inclusion.
Today, this Women’s Business Enterprise – certified by the Women’s Business
Enterprise National Council – provides Fortune 500 and Global 1000 clients across
all industries with best practices and processes that help connect diversity and
inclusion goals to results.
“Organizations can increase performance, productivity and customer satisfaction
when they create more inclusive environments for their colleagues and
customers,” said Stokes.
In 2014, PRISM International, Inc. provided skills-based training through her
Building Inclusive TeamsTM program for nearly 300 employees across the country.
The training offered hands-on approaches for recognizing, respecting and
leveraging differences and similarities within an organization.
To strengthen our Diversity & Inclusion Council and business resource groups, our
company also tapped into other resources offered by the firm’s Association of
Employee Resource Groups and Councils.
“SUEZ Environnement North America is committed to diversity and inclusion
and identifying opportunities in its workforce, workplace and marketplace,” said
Stokes. “It’s obvious from the rich discussions during our training sessions that
there’s strong leadership and middle management support.”
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ABOUT SUEZ ENVIRONNEMENT NORTH AMERICA
SUEZ Environnement North America operates across all 50 states and Canada with 3,430 employees dedicated to
environmental sustainability and leading the resource revolution. The company owns 16 regulated water utilities,
provides contracted public-private partnership services to 84 municipalities, offers water treatment and advanced
network solutions to 16,000 industrial and municipal sites, provides drinking water and wastewater service to
nearly 7.5 million people on a daily basis, processes 55,000 tons of waste for recycling and manages $3.3 billion in
total assets. The company had revenues of $1.1 billion in 2014 and is a subsidiary of Paris-based SUEZ Environnement.

Corporate Headquarters
461 From Road
Paramus, NJ 07652
USA
201.767.9300
www.unitedwater.com

